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Rural Marketing
Time allowed : Three Hours

Max. Marks : 100

This question puaper contains two sections

as under:
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Skt A oA Max. Marks-20

This section will have 10 questions, having 02
questions from each unit, Answer in about 20 words.
All questions will have equal marks. (2x10=20)

o7 @ve 4 gF @ @ 02 @gved dd gY F 10 997
&1 geie FgAsT & Fa7 T 20 srezt & &1 Gt qeAr

& ox gur & (2x10=20)

Section - B gs—4 Max. Marks-80

This section will have 10 questions, having 02
questions from each unit, one question to be
attempted from each unit. Words limit approximately
400 words. Questions may have sub divisions. All
questions will have equal marks. (16%5=81)

aE @ve 10 g3 &1 e (9w 3@ @ 02 997), forad
TaE 3B & Siaft® ga71 ¥ & 01 997 &1 Ia7 a7
FaT T 400 1= [ly 997 &g geAt & Iufayry &l
g&d &1 @ft gt & ofF FErT E1 (16<5=80)
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SECTION - A
"3 - A

List any two classifications of rural
markets.

o e & R @ it & g
T |

What is the scope of rural marketing in
India?

wiea & andior ferquer @t T Fm R Y
Define the term ‘rural consumer profile’.
rdter e WikEd’ s &1 gieia
3 d

What is rural market equilibrium?

T FEAR HIEE F R 7

Name two communication tools
commonly used in rural marketing.
yrfter foem & wmeE: wgE & €A
IGH U H AT FARY

What 1s meant by new product
development in the rural context?
it wed F ¢ I e /e aad
&7

Name two types of intermediaries
commonly used in rural distribution.
T faaror ¥ gra: wgE @ WER &
ToRgl &% A9 &qgy|
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(viii) What is meant by physical distribution

(ix)

(x)

in the context of rural marketing?
fqor % aed ® wifee e @ = ard
37

What is the role of digital kiosks or
e-choupals in rural marketing?

arirer fque ® Rfwew frare @1 $—<ae
@ w7 fier ¥ 7

Mention two ethical issues in rural
advertising.

o Rt % 2 A g5 @1 s HiRTT
SECTION - B
3 -9

UNIT - I
=~ 1

Examine the key factors contributing 1o the

growth of rural markets in India. Explain with
examples.

¥ grdior A & faee ¥ deE 3 9E

U@ T & gl FfY | e afta awnenee

OR / 3@

Define rural marketing and explain its concept,
nature, and scope.

arfor feraer @t aftmfe g air seet s,

s
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UNIT - 11
e — 1l

Describe the STP (Segmentation, Targeting and
Positioning) process in rural marketing. Why
is it important to customize thesc stratcgics
for rural markets?

oy fagor & wedrd (R, wedien St
Rafy frafron) whear @ auie B T @
¥ e 37 ToRtfr! @) srgRTg BT @ Heaq
%7

OR / @
Elaborate the application of Marketing mix
(4Ps) in rural market.
rdver qrrdl  frqur frgror (4P) & argwErT qT
forart @ =i A

UNIT - 11l
@z — 11

[ixplain the role of Central and State
Governments in the development of rural

marketing in India.

ﬁmﬁuﬁmﬁwﬁﬁﬁmﬂﬁﬁeﬁ'{w

gt @ s @ AT diivl
OR / s4d

Deflinc brand management in the context of
rural marketing. ITow does rural brand building

differ from urban brand strategies?

o e % ek ¥ ate s @ R
fq et = &7

UNIT - IV
=E - 1V

Critically analyze the importance of sales force
management in rural marketing.
i faovm § fawe @ vEve ¥ wew @
TS fagen Fifig)

OR / 3@
Explain the significance of fostering creativity
and innovation in rural marketing.
T fagom ¥ s ot FaER # emr 33
& W B e S
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UNIT - V
s -V

6 Discuss the signilicance of rural market
rescarch in the formulation of markcling
strategics.
frgum Torifeat & Fwfo & yefio s sEeE
% ®ga 9 Tal Sifag)

OR / @91
Analyse the impact of corporate social
responsibility (CSR) initiatives on rural

consumer behaviour.

rior Il T X BiAE FrfAd SaETad
(dhregar) vea & wwra & g S
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